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Trinh Tham has over 20 years of expertise 

building major brands, operating billion-

dollar P&Ls, and experience in 

multinational environments across the 

Grocery, Foodservice, Retail, Media & 

Entertainment and Technology industries.  

She has a reputation for successful 

business & digital transformation, 

innovative strategic thinking, operational 

excellence, building talented and diverse 

teams, and a deep commitment to the 

customers and brands she serves.  

Currently, Trinh is the EVP Marketing and E-Commerce for Harry Rosen, 

Canada’s most iconic luxury menswear retailer.  Prior to joining Harry 

Rosen, she held senior leadership roles at Sobeys Inc., Tim Hortons, 

Loblaw Companies Limited, Bell Media and Motorola.  Trinh also serves 

on the Board of Directors for The Canadian Marketing Association and 

Canadian Women & Sport.   


